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The Multi-experiencial marketing study of Huwei
Farmers’ association

The Study of Mobile Applications in Taiwan
Printing Industry

Research on Digital Content Knowledge Paid
Operation Strategy

The Legibility of Color Scheme and Information
Typesetting on Tai Wan Tourist Map
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A study on smart store technology application and 108/12/21(7X)

customer satisfaction

14:00

A Research of Constructing Licensing Platforms for 108/12/23(—)

Digital Images of Artworks

Research on Innovation in Brand Culture of
China Time-honored Brand

The Developmental of " Teachers' Aesthetic
Competency Scale of Creative Teaching"

Discussion on the Satisfaction of Leisure
Entertainers to the Experience of Customized
Commodities in the Society

The Research on Teaching Materials Design and
Teaching Effectness of Data Visualization for
Middle Grade Students in Elementary Schools

Rearch on the overall arrangement of Intelllectual
Property Rights in Cultural and Creative Industries
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