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The Influence of internet celebrity’s personality traits
on advertorial from beauty cosmetics products
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Abstract

With the increasing popularity of the Internet, the speed of media
information transmission has become with remarkably spread. Huge user
population makes online shopping flourish and unlimited business opportunities,
many consumers have begun to rely on Internet search for information and
evaluation before shopping. After using the product, you can compare the
products before shopping. Many consumers have published their own results and
experiences on the Internet for your reference. Among many online information,

having various beauty cosmetic products is one of the product types that many
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people searching for.Many consumers are accustomed to learning about beauty
cosmetic products through sharing and recommendations from "bloggers, Internet
celebrities, and actresses" to avoid buying unsuitable beauty cosmetic products.
In recent years, cause to the prosperity of the Internet celebrity economy, many
cosmetic companies have also begun to promote products through various
Internet celebrities to increase sales, which is called advertorial.Each internet
celebrity use different propaganda. The purpose of this study is to compare
the personality traits and purchase intentions of men and women aged 18 to 30
from different backgrounds, and to understand the relevance and influence of
personality traits on purchase intentions. This study is based on 300 men and
women aged 18 to 30 who have online shopping experience. This study was
distributed by online questionnaires, there are 340 questionnaires in total were
collected, after screening and deleting invalid questionnaires, there were 290
valid samples in total. This study found that the personality traits of "Openness",
"Agreeableness", and "Conscientiousness" of Internet celebrities all present

positive effects on "purchase intention".

Keywords: Internet celebrity advertorial, personality traits, purchase intention,
Openness to experience, Agreeableness, Conscientiousness, Extroversion
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