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Construct Purchase Intention of Organic Product: A
Visual Presentation Perspective
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Abstract

As the eating habits and lifestyle gradually changed from human beings
nowadays, modern civilized illness has also increased day by day. In the case of
fast-food junkie rising dramatically, food safety have also received additional
consideration rapidly through people and the seven mass media.Therefore, the
purpose of this research for modern people is to investigate the willingness
and emphasis of having organic food. Besides, the survey of consumer buying
intentions were fulfilled by our photographing skills and knowledge, and
the difference between how to visualize the organic food. We collected 324
questionnaires through questionnaire surveys, conducted exploratory factor
analysis, onfirmatory factor analysis, reliability analysis, hierarchical regression
analysis. Regarding to explore the influence of consumer buying intentions,
we discussed and conducted from four aspects: attitudes towards organic food,
attention to food safety, awareness to health, and visual presentation to organic
food.
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