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Exploring Key Factors of Usage Intention for Online
Home-Tattooing Matching-Service Platform
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Abstract

Even though it is more convenient to have the service of home tattooing,
there aren’t many stores in Taiwan.In addition, we chose customers who are
willing to tattoo as our object of research. The research purpose includes 1.To
investigate the customers’usage intention of the "home-tattooing matching-
service platform". 2.To investigate if the platform easiness, promotion, privacy
and information richness are the key points of the "home-tattooing matching-
service platform". 3.To speculate the future development of "home-tattooing
matching-service platform". This research collected 291 valid Internet
questionnaires and verified the hypotheses based on data analysis. It shows
that the four key points raised are key factors. This paper will provide some
suggesting for those who want to create a home-tattooing matching-service
platform.

Keywords: Home-tattooing, Platform easiness, Privacy, Information richness,
Usage intention.
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