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Construct a perceived value model of streaming
platform users — A case of Netflix
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Abstract

This project uses "Netflix" a platform that frequently uses OTT platforms as a
basic standard. This research theory is based on perceptual value to further explore
Netflix's audio-visual platform usage by young people aged 20 to 34 in Taiwan. This
project has collected a total of 342 online questionnaires. After eliminating invalid
questionnaires and extreme values, a total of 326 valid samples were used in this
research. The empirical results found that: First, among the young people who use
Netflix audio-visual platform, audiences aging between 20 and 24 are accounted as
the main audience. According to the questionnaire, most of them were educated in
universities or colleges and not other professions.The outcome of this research shows
that the main audience of Netflix audio-visual platform are mostly college students.,
Second, visual presentation quality of the Netflix audio-visual platform,diversity of
film sources, and the speed of real-time update of film sources all have a positive
impact on emotional value and economic value.

Keywords : Perceptual value, emotional value, economic value, Netflix audio-visual
platform, visual presentation quality, diversity of film sources, real-time update speed
of film sources.
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