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Research on Consumers' Preferences for Idol Poster
Attributes with Conjoint Analysis
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Abstract

The idol poster is a popular product produced through digital printing. Its
characteristic is that regardless of men and women, regardless of age, you can
post your favorite idols and role models in the house, and you can communicate
and interact with the four eyes of the people you like in the poster. Morphine in
your brain The system will work and activate, whether it is instant or eternal,
it will affect the learning ability subtly, but the premise is to find out the best
combination of product attributes of consumers for idol posters. After finding
out, it will not only be able to To maximize its effectiveness, the industry also has
the opportunity to increase corporate profits. If a benchmark model is formed, it
can be used as a reference for the industry.

This article conducts a survey of the best combination of consumer attribute



preferences and estimates relative weights for idol posters of digital printing
products: and uses conjoint analysis and spss statistical software for statistical
analysis. The research method is to find the best idol poster product portfolio
for consumers by conjoint analysis, and the relative importance of each product
attribute preference, provide the industry with a "customized" poster product
portfolio planning, and propose a marketing plan Suggestions, for example: after
investigating consumers' preferences and needs, adjusting resources and planning

idol poster product portfolio planning that meets the needs and utility.

Keywords: Digital printing, Joint analysis, Marketing strategy, Customization.
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