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Strategy Discussion for Operating We media of
Taiwanese Original Comic Artists
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Abstract

Nowadays, over 80 percent of comics lovers in Taiwan are supporting their
favorite authors through the Internet, and most of them usually get the latest
information from the authors' social media. We media has become one of the
most significant issues in comics, as well as a significant challenge for those who
want to be successful in comics. The research for this project is to understand
why most authors choose we media, how they manage it and what kinds of
problems they're facing. First, we study the meaning of comics by reading related
documents. Second, we took a deeper look at the modern comics industry and
how we media thrive in the digital age. Finally, we invited nine Taiwanese comic
artists to participate in interviews and wrote conclusions about their experiences
with social media. By doing this research, we realized more truths about the
modern comic industry and also learned a lot from people who are really working

hard and paying attention to their comic business.

Keywords: Comic Artists in Taiwan, Original Comics, We Media, Social Media,
Personal Branding.
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